Given that President Obama was elected on a platform of change, it was almost fitting that he was confronted with not just one, but two major personnel changes in the nation's highest judicial body within less than a year. In May 2009, Justice David Souter, a liberal-minded judge appointed by President George H. W. Bush, announced he would resign from the Supreme Court. Just 11 months later, in April 2010, Justice John Paul Stevens, a liberal-leaning appointee of President Gerald Ford, and the oldest member of the court, announced that he would step down.
The pending retirements left the Obama Administration having to determine whether it could nominate candidates who could deliver votes as reliably liberal on major ideological issues as Souter and Stevens did in an era of increasingly hostile political confirmation battles.
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But the vacancies also seemed to present an opportunity for an innovative use of crowdsourcing via social media: the identification of overlooked but worthy candidates for important governmental posts. One might have expected that, given the publicly declared Obama Administration's intention to seek public input, and draw on previously underrepresented demographic groupings, the floodgates for social media applications at the White House would have been opened. The White House could have enthusiastically invited people to use social media to identify potential candidates. After all, this is akin to a system that the White House in fact did choose to put into place in terms of nominations for the Presidential Citizens Medal (and which is discussed in chapter 8 ). In this way, promising candidates who might not be known to the White House could be considered, greatly democratizing the process. It would also have advanced its agenda of widening inclusive and civic participation. Moreover, the White House would not have to accept any of "the people's choice" suggestions.
But even without necessarily having citizen nominations, the White House could have found other ways to gain public engagement. For instance, social media forums might have been staged so that the public could debate the respective merits of the candidates. Instead, the White House made its own selections, and did so in ways that were entirely out of public view.
Sonia Sotomayor
Maneuvering around Supreme Court appointments is a perennial dimension to political party strategies. Immediately upon Obama's election, there was speculation that Judge Sonia Sotomayor of New York could be a leading candidate for a Supreme Court seat. The prospect of seeing Sotomayor become the first Hispanic, and third woman, to serve on the Supreme Court stirred excitement throughout much of the country, although Sotomayor's own public discussions of ethnicity and gender issues fueled claims that she was a judicial activist, a prospect of concern to traditionalists.
2 Obama, however, found her to be an attractive candidate due to both her demographic background and her justiciary philosophy. On May 26, 2009, a day after informing her of his choice, President Obama nominated Sotomayor to the Supreme Court.
On June 4, 2009, as the confirmation process got underway, the New York Times , citing documents made public by the Senate Judiciary Committee, reported that the White House had contacted Sotomayor about a possible Supreme Court nomination on April 27, three days before Justice Souter's plan to retire was publicly reported. From that point on, Sotomayor wrote, she had "near daily phone calls" with White House officials, indicating "how serious Obama was about her as a candidate from the beginning," the Times reported.
Once the White House had picked Sotomayor as the nominee, the social media outlets closely affiliated with the Obama Administration went into high gear. Their goal: to rally support from among Obama's virtual supporters. From "the Office of Barack Obama," Organizing for America director Mitch Stewart wrote, "We've
